
96RSCAXLS Shared "Direct" and "Indirect" Cosllnformallon 9/26/96 2.50 PM

Shared Avoided Cosls by Producl Center
6611 6612 6613 r 6610 Total 6621 6622 6623 I 6620 Tolal

Producl Cenler Source A B
C I.IiiiB+C t E F

G .......20 Avoided Cosl Factors 90.00% 9000% 55.75% 000% 0.00% 9000%
21 Access l20xL1 $0 $27,000 $781,646 $808,646 $0 $0 $4,l2b,500 $4,126,500
22 Local Usage L20 II L2 $0 $131,400 $447,133 $578.533 $0 $0 $882,000 $882.000
23 ToM Usage. WATS, 800 L20x L3 $0 $3,984.300 $99,796 $4,084,096 $0 $0 $6,538,500 $6,538,500
24 CLASS. CCS, CID, CNS L20x L4 $0 $202,500 $1,785,743 $1,988,243 $0 $0 $213,300 $213.300

2S OS.OA.CNA L20x L5 $0 $82.800 $498,982 $581,782 $0 $0 $3,731,400 $3,731,400

26 DtD l20x L6 SO $3,600 SO $3,600 SO $0 $12,600 $12,600

27 PL. Opline. l20x L1 $226,052 $2,305.800 $36,239 $2.568,091 SO SO $512,100 $512,100

28 Cenlrex, ISDN CTX l20 x La $10,022 $3,684,600 $386,920 $4,081,542 SO $0 $899.100 $899,100

29 Other (AUR. Pckl, 911, L1DB L20x L9 $495,533 $73,800 $14.496 $583.829 SO SO $218,700 $218,700

30 ISDN Direct & Prime L20x L10 SO $25,200 $2,230 $27,430 SO SO SO SO
31 AI Business Products l20xL14 $5.906,305 $19,777,500 $2.021,575 $27,705,380 SO SO $11,074,500 $11,074,500

32 AI Residence Products L20 x L15 $2,077,897 $3,239,100 $7,202,069 $12,519,066 SO $0 $54,509,400 $54,509,400

33 Bus & Res Product Centers l20 x L16 $369,701 SO SO $369,701 SO SO $0 SO

34 Total L21 to L33 $9,085,510 $33,537,600 $13,276,829 $55,899,939 SO SO $82,718,100 $82.718.100
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96RSCAXlS Shared "Direct" and "Indirect" Costlnlormahon 9/26/96 2 50 PM

Avoided Costs
Markehng Billing Other Combined

A B C D=A+B+C
35 Residence Product-SpecifIC Summary, l12 $68 $19,962,322 $4,392,649 $24,355,039
36 Business Product-Specific Sunvnary. l2.. $32,957 $13.401.272 ($396,809) $13,037,420
37 Shared by Product Center l34. CoIG&K $55,899.939 $82,718,100 $138,618.039
38 Retail Promobons $12,"25,398 $12.425.398
39 Subtotal l35 to l38 $188.435,896

.1 ____ ~L ___ "" ,... __ &_

l39-l..0
$301.259 $519,396 $820,655

$187,615,241

42 Netw~ Supporfl6110) ARMIS 43-02
..3 CO Switch;ng '62101 ARMIS ..3-02.... 1000ratOf Svstems 162201 ARMIS ..3-02
..5 CO Transmission 162301 ARMIS 43-02
46 lOT Expense 163101 ARMIS"3-02
..7 Cable & WIre (6410) ARMIS ..3-Q2
..8 Other PP&P Exp-16510) ARMIS 43-02
49 NetworkOps 65301 ARMlS ..3-02
50 Access 16540 ARMIS 43-Q2
51 Dep&AmoI1 65601 ARMIS ..3-02

52 Malbtinll Exp 166101 ARMIS 43-02

53 SeMces Exp 166201 ARMIS 43-02

54 ToIaI "Oirec:t' EXPenses l .... to L55

55 "Oirec:t' Avoided Cosl Share L..11l.54

56 General Suooort 161201 ARMIS 43-02

57 Exec & 67101 ARMIS 43-Q2

58 General & Adm 167201 ARMIS 43-Q2

59 ToIaI-.ndireet' Expenses l5610 L58

60 ,ndirect" Avoided Cost L55x L59

$8,513.000
$106.085,000

$449,000
$26.102.000
$60.073,000

$187,183,000
$2,030,000

$193.873,000
$62.837.000

$529,207,000
$160,007,000
$326,097,000

$1.662."56.000
112854%

$160,095.000
$12,479,000

$231,644.000
$404,218,000

$45,617,618
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96RSCAXlS Promotional Marketing Costs 9/26/96 2 50 PM

Promotion Program Start Date End Date
Marketing

Description
Expenese

1 Consumer CCS/ACCS Promotion 6/24/95 8/31/95 $2,240,000 PromotIonal Expense
2 800 Installation Charge Credit 7/95 12/95 $20,000 Telemarketing-Corr,missions .'

3 Big Sale II 9/18/95 11/13/95 $1,232,770 Mass Media
4 Consumer Fall Campaign 10/8195 11/19/95 $800,000 TV, Radio, Print, Bill Messages
5 Valuellnk Plus 10/95 3/95 $37,000 Advertising
6 Toll Service Flex Credits 1/96 6/96 $10,500 Sales Commissions
7 Consumer CCSlACCS Promotion 1/8196 2/29/96 $2,482.982 Promotional Expense
8 SBS AOL Promotion 1/15/96 2/24/96 $1,090,524 Direct Mailing

9 SBS CCSlACCS Promotion (CIO & CNAM) 1/15/96 2/29/96 $5,400 Promotional Expense

10 Consumer March Campaign - ADL's 3/1/96 4/14/96 $750.000 TV, Radio. Print, Bill Messages

11 SBS Big sale III 4/15/96 6fi/96 $787,810 Mass Media, New Commercial, Direct Mail

12 Consumer April CCSlACCS Campaign 4/15/96 5/31/96 $2,660,000 Promotional Expense

13 Valuelink Plus 5/96 7/96 $15,000 Sales Commissions

14 Enhanced Valuelink Plus 5/96 7/96 $2,700 Sales Commissions

15 Valuelink Easy Term 5/96 7/96 $20,000 Sales Commissions

16 SBS Promotional Credit 5/96 7/96 $2,000 Americhecks

17 Consumer CCSlACCS Summer Campaign 6/1/96 8/31/96 $2,339,612 Promotional Expense

18 Total (L1 thru 17) $14,496.298

19 Number of Months Spanning Promotions 14

20 Ave Annual Promotional Exp (l18/l19) $12,425,398
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96RSCA XlS Revenue-Related and Shared AvOIded Cosl Factors 9/26/96 2 50 PM

1996 Commitment VIeW (BUOOS)
Adjustment to Uncollectlbte Revenue in WhoiesOiIe Sening

Consumer Enhanced Custom Small TIS
Revenue $4,313,981,000 $1,485,396,000 $925,430,000 $1,372,493,000 $504,000,000
Baddebte~ $86,204 ,000 $3.600.000 $2,825,000 $ 13.200,000 $2,800,000

liS LOIS Pav Phone TDIal Amelliech
Uncotlecllble

Effecls
Revenue $281,812,000 $1.837,900,000 $402,000,000 $10,619,012,000 $2.119,712.000
Bad debt exoense $2,211.000 $800000 $4,471,000 $113,311,000 $3,011,000
8<Id debt ihare 107% 014%
Change in lhare -093%
AVOldecfOOitiiiR 8669%

1995 AmountAccountAccount Tllle - - -._.

BaSIC lOWll SeMce Re__ 520 $1,261.201.000
NetwoIIl Aalesa R_ 5080 $743,843,000
LO NetwoIIl SeMce R_ 525 $724,100,000

Mi5OOllaneoua Rewnues 5200 $234.293,000

GlosaT~aRevenue $2.963.437,000
lJnooIedlbIeR_ - TeIeoDrnmunIcalJons 5301 $38.219.000

t.JncolIedIbIe Re--. Rate 1.290%

R, -R.laWdE F
GAT Uncollectible Total 1

Relall Revenue-Related Expense (RRE) FlIClor 0745% 1.290% 2035% 1
%A-ted 000% 86.69%

Whole..Rewnue-Retaled EJlI)8flae-/RRE) FlIClor 0745% 0172% 0917°/.1

sWhAd,' - ---- -- -- .. -----

Total budget /In thOusands) $200,000

Mass media budaet (111 thousands) $120,000

Non-brand. i e . Jlfodud adveftJsino. POf1ion of mass media 84%

Frlldion of alIOIded Jlfodud adveItiSll'lQ 557522%

.. --. -~- --- --- _. -- --- ..- -_.- .. -
AIIOIded Coal Factor of Account 6611 (Product nl) 90%

AIIOIded Cost FlIClor of Account 6612 (Sales) 90%

AIIOIded Cost f lIClor of Account 6613 (Product AdIIertlsing) 557522%

Avoided Cost f ,s dSe E
AlIOtded Cost faclor 0' Accounl6621 (Call Complellon) 0%

AvOIded Cosl faclor of AceounI6622 (Number Sell/ICeS) 0%

AIIOIded Coal fllClor of Accounl6623 (Cuslomet' Sell/ICeS) 90%
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Operalor Services

I ':- lu~171
, Ar.s1d call S~-ILDc/NooL.ocrOpAsid SI]06J

Auld cal Svc-StlI-l...ocIl'I....l.Dc-Cus Dilled SO.61;S

A~ Call S\'C-Sb-TNtd,~. Oiling 12000>
Aut ean Svc.-Sta-Olll8 SI.99S)
Aut.~~IIC., Ptn-P.6iNon Con) $-4.275)

DIt SeMc.e - Pef eIIl1 ctIa~ 50..421;)
!OprSVlrDA-Nandinder PIUs. ptI call 50.4750)

OprS~CalC • JW( cal 50.2650)
IOpr SYto-&sy LIne V.,ifIc;ation 11.9(0)

Opr Svt-Blsy line InI1emIption J.4.750)
InIal:epl Releml EJd SW; RlJIAX ~6800
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